AkhirPekan@MuseumNasional or Weekend at Museum Nasional is a Sunday family 15-20-minute theatre program organized by a museum consultancy, @Museum, in collaboration with Teater Koma for Indonesia's National Museum. As a follow-up research, it zooms in on the decision-making process which leads to family participation in this cultural heritage appreciation program. Semistructured interviews in this preliminary qualitative research to families attending the program show that aspiration, prior experience and the roles of mothers contributes to the process. It is hoped that this writing would provide feedbacks to other similar initiatives which promote the appreciation of cultural heritage.
Literature Review
Previous research showcases how storytelling can create public engagement with cultural heritage (Soerjoatmodjo, 2014) . Creative approaches can be used in museum learning by developing a sense of belonging (Simşek & Kesici, 2012) . Cultural heritage appreciation contributes to children's intellectual, physical, emotional, cognitive, social and aesthetical developments (Günay (2012) and Shamsidar, Abbas, Yusof & Taib (2013) .
Museums target families as main consumers (Haas, 2007) . Museum learning shapes children's understanding about museum collection and the overall learning experience (Shamsidar, Abbas, Yusof & Taib, 2014) . Despite the benefits, parents prefer spending time with their children in other leisure activities rather than in cultural variants (Lupu, Laurentiu & Norel 2013) . Research on museum programs focuses only on the family duration of stay and spending behaviour in the museum (Teo, Khan & Rahim, 2013) . Further studies are needed to examine how families get involved in cultural heritage appreciation in museums (Aslan & Aslan, 2012) . A better understanding would hopefully contribute to museums in Indonesia -a total of 262 (Munandar et al., 2011) .
Family comprises of at least two individuals -a householder and another related individual by blood, marriage or adoption ties (Peter & Olson, 2010) . Family comprises of members from generations with different needs and wants interacting and influencing each other. Families are consumers making decision in choosing goods and service -including leisure activities including heritage programs (Tanksale, Neelam & Venkatachalam, 2013) . Families play key roles in financial transaction to purchase, subscribe or obtain cultural contents including experience (Rizzo & Mignosa, 2013) .
The decision is defined as a goal-directed, problem-solving motivated act of choosing amongst two or more alternatives (Peter & Olson, 2010) . Family goes through decisionmaking process cycle (Kolb, 2013): 1. Problem or need recognition 2.
Information search 3.
Evaluation of alternatives 4.
Decision-making 5.
Post decision-making evaluation
Family members play different roles in decision-making process regarding leisure activities (Peter & Olson, 2010 ):
1. Influencer -providing information to the family. 2.
Gatekeeper -controlling information to the family. 3.
Decider -deciding product or service for the family. 4.
Buyer -purchasing product or service for the family. 5.
User -using product or service for the family. 6.
Disposer -terminating family use of product or service.
In this process, mothers are known to play dominant roles (Mottiar & Quinn, 2003) . Mothers are the ones who start the discussion, gather information up to take action in technical aspects (Solomon, 2013) . The understanding decision-making process of families participating in AkhirPekan@MuseumNasional would contribute to the quality of life advancement.
Methodology
The objective of the research requires qualitative method because it suits with the exploration of new products and services at various stage of development (Keegan, 2009 ). This writing adopts case study as the strategy of inquiry on AkhirPekan@MuseumNasional. A case study is a useful design to have a holistic view as it provides an overview and indepth understanding of a case, process and interactional dynamics within a unit of study (Kumar, 2011) . Limitations are that findings cannot be generalized to a general population, yet it can be transferable to another similar setting in some degree (Merriams, 2009) .
This writing uses the semi-structured interview to allow subject comparisons while opening doors to flexibility (Steward & Cash, 2006) . Authors greet the attending families with children of 6-12 years old who are key beneficiaries of museum learning. Authors explain the research purpose, provide informed consent forms to be signed and then conduct face-to-face 30-to 60-minute interviews done with parents while children are welcome to add their point of views if they have any. Approached used is interpretative phenomenology analysis as it allows idiographic focus to explore how a given person, in a given context, makes sense of a given phenomenon and enables a close examination of the experiences and meaning-making activities (Smith, Flowers & Larkins, 2009) . A reasonably homogenous pool of participants is useful in interpretative phenomenological analysis because the purpose is to capture the essential sense making of the participating subjects in details (Smith & Osborn, 2008) Audio recordings are transcribed in verbatim to be analysed into coding, according to stages as proposed by Storey (2007) in Pearce, Filep & Ross (2011) : (1) initial readings to find coherent meaning and themes, (2) theme identification and labelling, (3) establishing theme linkages and (4) producing a summary table of themes with illustrative quotations; with constant reflection and re-examination throughout the process. .
Results and Discussions
In May-October 2014, there are 21 families interviewed or 1 for each session. Interviews transcribed and analysed help authors to pick selected families based on clarity and elaboration in describing the decision-making process they undertake. This results in 7 families chosen and all parents are 40 years old and above. Findings derived from families interviewed are described in Table 1: Table 1 . Subjects Findings show stages of the family decision-making process. Families express aspiration as part of their decisions to choose cultural heritage appreciation. In family aspiration stages parents express their wish for their children to appreciate culture heritage. Next is the family prior experience. Parents are exposed to experiences such as watching theatres or taking part in museum programs. Hence, parents would like to expose children to similar opportunities. Reflection of family aspiration and family prior experience imply the relationship with family background, be it educational, professional and social. Aspiration and prior experience contribute to taking part in the program.
Families move forward to need recognition, in which families recognize the need to spend leisure time in the weekend. Next, parents conduct information search via social media networks on technical aspects of the performance such as duration and content of the performance and the artefacts' historical background. Families proceed to the next stage of evaluating alternatives of locations and schedules. Decision-making is done by making reservations via phone calls or emails. The last stage is post-decision-making evaluation, as families reflect on their decision by discussing the experience to assess whether it matches their expectation. The overall stages of family decision-making process in participating in cultural heritage appreciation are captured in Figure 1 .
This finding captures that in the context of cultural heritage appreciation, family aspiration and prior experience are two additional stages. Subjects' reflections on the family decisionmaking experience uncover aspiration and prior experience of family interviewed for this research, encapsulated in the Table 2: Findings also show that fathers and mothers participate differently. The table shows how mothers are key decision makers in stages such as information search, evaluation of alternatives as well as decision-making while fathers play supporting roles. Key concerns of mothers in going are the benefits of the program to the children, specifically educational and Further analysis of the roles of mothers shows that as consumers, they take the roles as influencer, gatekeepers, deciders as well as buyers for the family. In terms of users and disposers, based on the information provided in the interview, the family would come to a consensus on those issues -also facilitated by mothers. Roles of mothers are captured in Figure 2 .
Figure 2. Roles of Mothers
Findings show mothers play key roles in all stages while fathers take more supporting roles. Children are being consulted, bearing in mind that educational and socio-cultural benefits serve as anchors of the overall process.
Conclusion
This current research contributes to better understanding of family decision-making process to a cultural heritage appreciation program offered by the National Museum. Findings lead to the identification of additional stages -family aspiration and family prior experience, in which both fathers and mothers are involved. Since mothers show a more prominent role in the family decision-making process, this opens up avenues for museums or their consulting agencies to engage families as consumers. Museums can design programs specifically targeted to appeal to mothers. Further research can also take the avenue of quantitative research by adopting numbers to measure it further -e.g. which artefacts appeal the most to a specific group of audience, level of engagement of museum visitors, changed perspective toward the roles of the museum and so forth.
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